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Executive summary 
This document is deliverable D6.3, “First report on project visibility and educational material.” 
It provides a detailed overview of project visibility through dissemination, communication, and 
networking activities, along with the impact indicators and educational content developed up 
to M18 of the project duration. The document highlights various strategies implemented to 
enhance visibility and stakeholder engagement over the course of the project. These 
strategies include creating a distinct project identity, leveraging various media platforms, 
engaging directly with the target audience through multiple channels, and developing 
educational content focused on PsA management.  

A cohesive project identity has been established, ensuring a unified and recognisable 
presence across all dissemination and communication channels. Regular project updates and 
achievements have been promoted through media platforms and dissemination channels such 
as social media, newsletters, the project website, interviews, and conferences, keeping the 
community informed about the project's progress and results, and amplifying engagement. 
Targeted communication activities have made project outputs visible to various stakeholders, 
including researchers, healthcare professionals (HCPs), industry representatives, people with 
PsA, and the general public. 

Networking and clustering activities have been initiated to foster collaboration, raise 
awareness, exchange knowledge, and communicate the project’s vision and outcomes to key 
stakeholder groups. 

In terms of educational content, the project has focused on developing materials to support 
non-specialist audiences, such as patients, their families and caregivers, to support better 
health outcomes and quality of life and increase engagement with the project.  The educational 
content includes a comprehensive PsA handbook and infographics, which provide essential 
information on symptoms, management strategies, and available treatments for patients. 
Additionally, infographics present key information about PsA in an accessible and engaging 
manner. 

The activities covered in this deliverable adhere to the guidelines set forth in deliverable D6.2, 
“Dissemination, exploitation and communication plan”, which outlines the communication and 
dissemination strategy, key objectives and targeted dissemination and communication KPIs 
for the iPROLEPSIS project. 

As part of WP6 “Dissemination, communication and exploitation”, this deliverable is 
associated with T6.1, “Dissemination and communication planning, implementation and 
monitoring”, T6.2 “, Clustering and networking activities”, and T6.3 “, PsA educational content 
development”.  

This deliverable serves as a periodic report. For future reporting, deliverable D6.5, “Midterm 
report on project visibility and educational material”, is scheduled for M32, and deliverable 
D6.6, “Final report on project visibility and educational material”, is planned for M48.  
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1 Introduction 
Deliverable D6.3 is the first report on project visibility, networking, and educational material 
developed. It gives a detailed overview of the dissemination and communication strategy 
implementation, detailing the activities carried out and KPIs achieved during the M1-M18 
period of the project.  

1.1 Document scope 
Deliverable D6.3 is the third deliverable of WP6, “Dissemination, communication, and 
exploitation”. It provides a comprehensive overview of the dissemination, communication, and 
networking efforts over the first M18 period of the project. The report details the actions and 
progress made towards increasing project visibility, raising awareness, and developing 
educational materials to improve the understanding and management of Psoriatic Arthritis 
(PsA). Moreover, deliverable D6.3 includes the performance evaluation based on key 
performance indicators (KPIs).  

This deliverable is part of Task 6.1, “Dissemination and communication planning, 
implementation and monitoring, Task 6.2, “Clustering and networking activities”, and T6.3, 
“PsA educational content development”. 

Task 6.1, led by SMARTSOL SIA, is dedicated to the development, implementation and 
oversight of the dissemination and communication activities. It also focuses on building an 
active iPROLEPSIS stakeholder community to increase awareness and visibility of project 
results. Task 6.1 is closely linked with Task 6.2, led by INTRA, which involves clustering and 
networking activities to raise awareness and share project vision and outcomes with key 
stakeholders. Task 6.3, led by SPR, aims at developing educational content about psoriatic 
arthritis (PsA) in close collaboration with clinical partners from WP5. 

The overall objective of these tasks is to ensure the openness, visibility, and reuse of 
iPROLEPSIS outcomes through open science, effective dissemination and communication, 
and strategic networking activities.  

This deliverable is closely related to deliverable D6.2, “Dissemination, exploitation, and 
communication plan,” which outlines the communication and dissemination strategy, 
approach, and KPIs. D6.3 provides a detailed account of the dissemination, communication 
and networking activities undertaken, showcasing the project's commitment to effective 
dissemination, impactful communication, and collaborative engagement. 

1.2 Document structure 
This document provides an overall view of dissemination, communication, networking 
activities, and educational material developed within the iPROLEPSIS project up to M18. The 
sections included are as follows: 

• Executive Summary provides a summary of the whole document.  
• Section 1 introduces the scope of the first report on project visibility and educational 

material.  
• Section 2 encompasses various aspects, including dissemination and communication 

approaches, target audience, usage of project identity and branding, utilisation of 
different media platforms for project promotion, dissemination of project findings 
through scientific and business publications, participation in events, development and 
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distribution of communication materials, creation and distribution of educational 
content related to PsA, engagement in collaboration activities.  

• Section 3 includes evaluation of performance based on key performance indicators. 
• Section 4 provides a summary of the main findings and conclusions drawn from the 

report.  
• Finally, the Annex section contains the PsA handbook and infographics developed.  

2 Report on project visibility and educational material   
2.1 Dissemination and communication approach 
The dissemination and communication approach detailed in deliverable D6.2, the 
“Dissemination, Exploitation, and Communication Plan,” served as a background in planning 
and implementing the activities detailed in this deliverable. D6.2 defined a set of activities, 
tactics, and tools aimed at increasing the project’s impact. All dissemination and 
communication activities have the following objectives: 

• Inform key stakeholders about project results and their clinical innovation potential;  
• Make the outputs widely available for research and business purposes in the long term; 
• Increase people with/at risk of PsA engagement for addressing their issues and 

concerns to increase their awareness and build trust in new technology; 
• Reach similar/relevant R&I projects for promoting networking and joint activities; 
• Establish a forum/community for healthcare professionals (HCPs) and authorities to 

develop new guidelines and standards. 

The overall dissemination and communication approach is based on the following pathways:  

1. Publications in peer-reviewed journals and business magazines;  
2. Dissemination events: clinical, research and business conferences, workshops, 

special sessions, seminars and clinical focus groups with patients;  
3. Media presence: newsletters, website, social media posts or local/national major 

media (TV and radio) presentations; 
4. PsA educational content development: handbook and infographics for patients 

living with PsA and at PsA risk; 
5. Synergy and networking: campaigns and organisation and participation in events;  
6. Formulation of diversified messages, languages, and content for different target 

audiences; 
7. Conception and design of a coherent project branding to achieve an effective 

visual identity, including logo, infographics, and banners. Acknowledgements of EU 
funding, to be included in all materials relevant to communication, dissemination, 
Intellectual property rights (IPR) and major results; 

8. Set up of different communication channels: project website and social media 
accounts to be populated with project news and achievements, further contributing to 
the growth of its communities of interest and an open access publication archive within 
the Zenodo OpenAIRE public repository; 

9. Preparation of diversified communication materials: print-based (e.g., brochures, 
posters) and multimedia (e.g., photos, teaser videos, interviews, demos) to be spread 
through the website, events, conferences and social media. 

The iPROLEPSIS dissemination and communication approach is designed to be dynamic and 
flexible, allowing adjustments based on feedback from various information providers, including 
consortium members and stakeholders. This comprehensive and adaptive approach aims to 
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engage stakeholders, effectively convey project objectives, and ensure broad and impactful 
dissemination of the iPROLEPSIS project achievements while adhering to Open Science 
principles. 

2.2 Target audience 
iPROLEPSIS communication, dissemination, and outreach target audience covers a wide 
range of stakeholders, including citizens, patients, HCPs, relevant R&I projects, and 
policymakers at the EU and national levels. The dissemination and communication efforts 
target all involved, interested, and potential audiences to increase the impact of the project's 
different dimensions. 

Based on the iPROLEPSIS project goals, the project’s main target groups are: 

• the relevant scientists and engineers; 
• the relevant industries; 
• the policy makers; 
• the patients, their families and carers and their associations; 
• citizens at large. 

A matrix of the dissemination and communication channels associated with the respective 
objectives and targeted groups is presented in Table 1.  

Using various dissemination and communication channels, such as scientific conferences, 
industry events, seminars, publications, the project website, social media platforms and more, 
we aim to effectively engage with our target audiences and disseminate key project findings. 
iPROLEPSIS partners leverage their extensive local, national, European, and international 
networks to maximise outreach. 

Communication messages for different target groups must be carefully tailored to suit each 
group's needs and interests. By ensuring consistency in messaging across different channels, 
we aim to convey the project's objectives effectively and maximise engagement. 

Table 1 Target groups   

Main target 
groups  Target audience Objectives 

Dissemination& 
Communication 

channels   

Academia and 
relevant scientists 
and engineers 

This group targets all 
research communities 
interested in the project’s 
developments, results and 
innovation, which can be 
beneficiary for their own 
research activities 
(research scientists, 
biologists, biochemists, 
pharmacists, clinicians 
and biomedical and AI 
engineers)  
 

Communicate 
scientific findings and 
take feedback; 
Transfer of knowledge; 
Raise awareness; 
Building a 
community/forum; 
Get support from the 
scientific community; 
Boost the project 
sustainability through 
the development of 
new related research 
projects; 
Extend network 

Scientific conferences; 
Events; Workshops; 
Mailing list; Special 
sessions; Seminars; 
Publications in peer-
reviewed journals 
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Main target 
groups  Target audience Objectives 

Dissemination& 
Communication 

channels   

Industry  Biomedical technology 
and pharmaceutical 

Inform industry about 
the project’s vision and 
exchange ideas; 
Extend network; 
Demonstrate the 
business potential; 
push towards adoption 
of iPROLEPSIS 
products and services; 
Collect feedback on 
expectations and 
requirement to adjust 
commercial 
exploitation plans; 
Convince about the 
technical feasibility 
and competitiveness of 
concept and tools 
developed; 
 

Business/Industry 
events, and EXPOs 
stands/booths; mailing 
list; 
Publication in business 
magazines   

Individuals and 
associations of 
people with/at risk 
of PsA, families 
and carers 

The patients, their families 
and carers and their 
associations 

Project involvement; 
General awareness; 
Increase engagement 
of the participants of 
the studies; 

Clinical focus groups; 
Newsletters; Social 
media; Website; Major 
media presence 

Policymakers 

This is a wide group 
encompassing innovation 
driven local, regional, 
national authorities, 
representatives & 
associations, Ministries, 
parliaments and national 
& international Public 
Administrations, and 
regulatory bodies in 
healthcare and AI in 
personalised medicine 

Project involvement;  
Attract the interest of 
relevant stakeholders 

Website; Social media; 
Newsletters; Major 
media presence 

General public  

The general public 
consists of a general 
audience and other actors 
not identified as direct 
targeted groups by the 
project, though this group 
can have strong interest 
in the project: citizen 
Interest Groups, NGOs, 
Community Action 
Groups. 

General awareness 
Project progress  

Website; Social media; 
Newsletters; Major 
media presence 
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2.3 Project identity (visual and branding) 
Visual identity encompasses graphic elements that distinguish a brand, business, or project. 
It includes visible components such as logos and brand colours that aid in brand recognition. 

At the beginning of the iPROLEPSIS project, a unified branding identity was designed, 
including the project logo, colours, social media banners, templates and an animated logo 
video. These materials were distributed among partners and made available in the internal 
repository. Furthermore, the project logo and colour palette are easily accessible for 
dissemination and communication purposes on the project website within the “Knowledge 
base” subpage “Promo materials”1. 

The iPROLEPSIS logo (Figure 34) is an easily recognisable visual identity of the project. It 
features the project title combined with an attention-grabbing initial letter incorporating various 
colours. The overall image forms a solid logo with imagery representative of the healthcare 
theme, Arthritis’ purple ribbon, and smart innovations. These images combine the content of 
the iPROLEPSIS project. 

 
Figure 1 iPROLEPSIS logo 

The project's colour palette (Figure 2), aligned with the logo, is consistently used across 
iPROLEPSIS' templates and dissemination materials, ensuring a unified and recognisable 
visual identity for the project. 

 
Figure 2 iPROLEPSIS colour palette 

Moreover, an animated version of the project logo (Figure 3) was created to support social 
media and website communication efforts. This animated logo is also utilised as an 
introductory element in various video interviews, further reinforcing the project's visual identity. 

 
1 Promo materials, https://www.iprolepsis.eu/promo-materials  

https://www.iprolepsis.eu/promo-materials
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Figure 3 iPROLEPSIS logo animation 

The animated logo video is accessible on the iPROLEPSIS YouTube channel2.  

Additionally, three essential templates for deliverables (Figure 4), meeting minutes (Figure 5) 
and presentations (Figure 6) were designed to ensure consistency in the consortium's project 
reporting and communication. 

 

 
Figure 4 iPROLEPSIS deliverable template  

 
2 iPROLEPSIS animated logo video, https://www.youtube.com/watch?v=Yp3GBZMO3CQ  

https://www.youtube.com/watch?v=Yp3GBZMO3CQ
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Figure 5 iPROLEPSIS Minutes of meeting template  

 
Figure 6 iPROLEPSIS presentation template  

By maintaining a unified visual identity across all project materials and communication, we 
ensure that our message remains clear, coherent, and easily recognisable to our target 
audience. 

2.4 Media 
iPROLEPSIS utilises various media-based communication to increase project visibility, 
disseminate results, raise awareness and offer information to stakeholders. This 
communication is based on four different activities: 

• Website posts; 
• Social media posts; 
• Newsletters; 
• Major media (TV/radio). 

Communication efforts through the project website and social media channels have been 
ongoing since the beginning of the project, ensuring continuous engagement and 
dissemination of project-related information. 

WP# / Work package
title

Presenter’s full name / PARTNER SHORT NAME

Event title
#-# Month 202#, City, Country

Funded by the
European Union

Event title / #-# Month 202# / City, Country

Key achievements

Task #.#, Task #.# …Short achievement description …1

……2

……3

……4

Delete this note when done: Mandatory slide for each WP
presentation. Please summarize the key achievements of the
WP since the last plenary meeting.

2
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2.4.1 Website 
The iPROLEPSIS website3 is the main platform for presenting the project to external 
stakeholders, sharing its main objectives, and showcasing results and achievements. It was 
launched in M3, and its development rationale was thoroughly described in deliverable D6.1, 
“Project branding and communication channel”.  

The iPROLEPSIS website (Figure 7) underwent a significant upgrade in M6 to improve the 
user experience and clarity in presenting project solutions. The upgraded website effectively 
communicates complex project information to diverse stakeholders using a picture-based 
visualisation strategy. Efforts were made to enhance the website's overall appeal, making it 
more attractive and user-friendly. Interactive features and dynamic content were incorporated 
to create a more engaging and captivating user experience. 

The upgraded website is linked with social media platforms, providing seamless integration 
between the website and social media channels. This enhances the project's online presence 
and extends its reach to a wider audience. The website also features an event calendar, 
allowing visitors to stay informed about upcoming project events. 

 
Figure 7 The iPROLEPSIS website  

Furthermore, the website has been translated into two project languages: Greek4 and 
Portuguese5. At the time of the deliverable preparation, the Dutch language is undergoing 
translation review and will be included once finalised.  

The website is flexibly built, i.e., sections may be added or removed as required. It is frequently 
updated (on average, 2 posts per month) with new input, e.g., project news, meetings, 
participation in events, developments, etc (Figure 8). Additionally, visitors can directly 
download dissemination materials from the website. Overall, the website upgrade represents 

 
3 The iPROLEPSIS website, https://www.iprolepsis.eu/  
4 The iPROLEPSIS website in Greek: https://www.iprolepsis.eu/el  
5 The iPROLEPSIS website in Portuguese: https://www.iprolepsis.eu/pt  

https://www.iprolepsis.eu/
https://www.iprolepsis.eu/el
https://www.iprolepsis.eu/pt
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a significant improvement in accessibility, functionality, and visual appeal, enhancing its 
effectiveness as a communication and dissemination tool for stakeholders. 

 
Figure 8 Newsroom section on the website  

Website analytics became available from M6 once the upgrade was completed (Figure 9). On 
average, over the M6-M18 period, the website received 182 visitors per month, which is below 
the planned KPI of 1000 visitors per month. One contributing factor to this shortfall is the 
website-building platform Wix6. Traffic reports from Wix include only data from visitors who 
have accepted the cookie consent policy, limiting the availability of a full traffic report. 
Additionally, from M1 to M18, the project was primarily in the development phase, with limited 
significant scientific and tangible results available and clinical study applications still under 
development. 

 

 
6 Wix, https://www.wix.com/blog/what-is-wix  

https://www.wix.com/blog/what-is-wix
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Figure 9 Website analytics, June 2023-June 2024   

To increase website visibility and number of visitors, 5-day Google ads campaigns were 
launched in M15 and M16 (Figure 10). The campaign on 18-22 March 2024 resulted in 135 
clicks and 5416 impressions7, and the campaign on 1-5 April 2024 resulted in 252 clicks and 
1907 impressions. These campaigns generated a significant number of impressions and clicks 
over a short time period, indicating increased visibility and engagement with the website. 

 
Figure 10 Google ads campaign results, June 2023 - May 2024  

As the project progresses and more tangible results are produced, starting from M19, we 
expect an increase in visitors. Furthermore, the integration of educational content in a more 
engaging manner on the website is anticipated to boost interest and the number of visitors. 

2.4.2 Social media 
Social and digital media are important in raising awareness about the iPROLEPSIS project 
and showcasing its progress. iPROLEPSIS is currently active on five social media platforms: 
LinkedIn, X (previously Twitter), Facebook, Instagram, and YouTube (Table 2).  

Table 2 Social media channels  

Social media channel Handle in the channel  Reference 

LinkedIn @iProlepsis https://www.linkedin.com/company/iprolepsis/ 

X  @iprolepsis iPROLEPSIS (@iprolepsis) / X (twitter.com) 

Facebook @iPROLEPSIS https://www.facebook.com/iPROLEPSIS 

YouTube @iPROLEPSIS iPROLEPSIS - YouTube  

Instagram @iprolepsis https://www.instagram.com/iprolepsis/  
 

The presence on social media is a significant tool for disseminating iPROLEPSIS results, 
enabling the project to: 

• To create awareness; 
• Promote iPROLEPSIS identity and build a strong reputation; 

 
7Impressions definition, https://support.google.com/google-ads/answer/6320?hl=en 

https://www.linkedin.com/company/iprolepsis/
https://www.linkedin.com/company/iprolepsis/
https://twitter.com/iprolepsis
https://twitter.com/iprolepsis
https://www.facebook.com/iPROLEPSIS
https://www.youtube.com/@iPROLEPSIS
https://www.instagram.com/iprolepsis/
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• Engage and encourage stakeholders and the public in dialogue; 
• Disseminate project news, results, actions and events. 

The iPROLEPSIS LinkedIn, X and Facebook accounts were established from the beginning 
of the project and are the main project communication channels. YouTube and Instagram were 
introduced in M13 and M15, respectively, to support engagement with visual content and 
broader audience interaction. 

Social media channels have been branded with the project look and feel following brand 
identity guidelines. To date, iPROLEPSIS has 649 followers across all social media accounts 
(Figure 11), and the number is constantly increasing. Since M12, the total number of followers 
has doubled.  

 
Figure 11 iPROLEPSIS number of followers on social media channels  

To maintain engagement, at least 2 posts are made per month across the main project 
channels: LinkedIn, X and Facebook. Social media accounts are linked with the iPROLEPSIS 
website and accessible by clicking on the corresponding social media icons on the project’s 
website. 

2.4.2.1 LinkedIn 
To date, the project's LinkedIn account has been the most active social media channel of 
iPROLEPSIS (Figure 12). The page currently has 373 followers from a wide variety of 
industries, including but not limited to: 

• Research services; 
• IT services and IT consulting; 
• Government administration; 
• Hospitals and healthcare; 
• Biotechnology research; 
• Non-profit organisations; 
• Software development.  



iPROLEPSIS / D6.3 First report on project visibility and educational material  

PU – Public 22/64 
 

 
Figure 12 iPROLEPSIS LinkedIn profile  

A total of 75 posts have been published on LinkedIn, not including reposts. To maintain 
engagement, at least 2 posts are made per month. Content includes project updates, event 
participation, interviews with project members, key achievements, partners’ activities, 
communication on supported projects, and external content, such as various scientific and 
other publications relevant to the project topic (Figure 13).  

 
Figure 13 Presence of iPROLEPSIS on LinkedIn  
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LinkedIn's active engagement and diverse follower base make it a crucial platform for the 
iPROLEPSIS project, enhancing its visibility and impact within the professional community. 

2.4.2.2 X (previously Twitter) 
As a rapid and professional communication tool, X allows real-time interactions and has a very 
high potential for outreach to the iPROLEPSIS target audience using hashtags and thematic 
tweets. 

The X account is used for promoting and disseminating the iPROLEPSIS developments, 
news, events, outcomes, etc. Additionally, relevant and interesting content from disparate 
sources is retweeted to broaden engagement and visibility. Through targeted following of other 
relevant users, iPROLEPSIS not only gets access to more relevant content and updates but 
also acquires more followers. 

Since the iPROLEPSIS account launch in M1, the project’s X activities have led to 207 
followers (some of them being followed by thousands of followers) and 288 followed accounts. 
The total number of tweets is 75. To maximise engagement, strategic use of hashtags such 
as #PsoriaticArthritis, #DigitalHealth #HealthTech #ArtificialIntelligence, 
#HealthcareInnovation, HorizonEU ensures that tweets reach a wider audience interested in 
these topics (Figure 14).  

 
Figure 14 Examples of tweets   

Partners also participate in online communication efforts via their own or entity channels 
(Figure 15). 
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Figure 15 Examples of tweets by partners   

iPROLEPSIS will continue its efforts to publish on a regular basis on X and to highlight the 
activities of the project. Consistent posting and engagement are key strategies to maintain 
and grow the project's online presence and influence. 

2.4.2.3 Facebook 
iPROLEPSIS maintains a Facebook page (Figure 16) to reach a broader and less specialised 
audience. The project’s Facebook page includes news, photos and information about the 
iPROLEPSIS project, its developments and activities. 

The page currently has 39 followers. It should be noted that Facebook's presence is low for 
most R&I EU projects, mainly due to the audience of this medium. 

 
Figure 16 iPROLEPSIS Facebook profile   

To increase visibility and engagement, iPROLEPSIS has joined a Psoriatic Arthritis support 
group8 that has 31.3K members. Educational content, including a PsA handbook and 

 
8 Psoriatic Arthritis Support Group on Facebook, https://www.facebook.com/groups/PsoriaticArthritis 

https://www.facebook.com/groups/PsoriaticArthritis
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infographics, is currently under development. Once developed, this content will be shared 
within this group, which is expected to boost the number of followers and overall engagement. 

2.4.2.4 Instagram 
iPROLEPSIS Instagram account (Figure 17) was created in M15 to support engagement with 
visual content and broader audience interaction. The project’s page includes mainly video 
interviews and information about the iPROLEPSIS project. The page currently has 19 
followers. 

 
Figure 17 iPROLEPSIS Instagram profile  

Educational content, adapted from the PsA handbook into visually engaging posts suitable for 
Instagram, will be shared on this platform, which is expected to boost the number of followers 
and overall engagement. 

2.4.2.5 YouTube 
YouTube is used to post and promote dynamic media content (videos) developed over the 
course of the project. The iPROLEPSIS YouTube channel (Figure 18) was created in M13 to 
showcase iPROLEPSIS in an audiovisual setting. Currently, the channel has 11 subscribers 
and features 5 uploaded videos. Among these, one of the first videos was related to Psoriatic 
Arthritis Awareness Day, while the other 3 were interviews with the project coordinator and 
clinical partners. In addition, material gathered at the third plenary will complement future 
videos. 
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Figure 18 iPROLEPSIS YouTube channel  

We have cross-promoted our content and used social media sharing to drive traffic between 
our channels and website. 

2.4.3 Partners involvement in online visibility  
Aligned with the iPROLEPSIS dissemination and communication strategy, consortium 
members share information about the iPROLEPSIS project through their respective websites, 
social media accounts, articles, and other initiatives. This effort ensures that information about 
iPROLEPSIS reaches a broader audience. 

In addition to the social media activities highlighted in the previous section of this deliverable 
(X (previously Twitter)2.4.2.2), further examples of partners’ engagement are provided below. 
Partners have introduced the iPROLEPSIS project on their respective websites or social 
media accounts (Figure 19) providing a short project description, main goals and objectives. 
Moreover, partners have disseminated the project through various interviews, in newsletters 
and mentioned the project in their personal profile descriptions (Figure 20). 
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Figure 19 Examples of iPROLEPSIS project dissemination on partners‘ websites and social media 

 

Figure 20 Examples of partner's dissemination activities  
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The list of partners’ public iPROLEPSIS dissemination and communication activities and links 
to the websites and social media is presented below in Table 3. 

Table 3 List of partners' dissemination and communication activities  

Partner  Type   Link  

CICERO Interview Ilja Tchetverikov: ‘Het DEPAR-register is echt van ons 
allemaal’ (zonmw.nl)  

AUTH Website https://imedphys.med.auth.gr/project/iprolepsis  

Signal 
Processing & 
Biomedical 
Technology 
Unit - AUTH 

Social media 

https://www.linkedin.com/posts/signal-processing-and-
biomedical-technology-unit-auth_psoriaticarthritis-
psoriasis-digitalhealth-activity-7121047000929742849-
Au31?utm_source=share&utm_medium=member_deskt
op  

Signal 
Processing & 
Biomedical 
Technology 
Unit - AUTH 

Social media 

https://www.linkedin.com/posts/signal-processing-and-
biomedical-technology-unit-auth_patient-
representatives-cocreation-activity-
7140621780234285056-
hJiT?utm_source=share&utm_medium=member_deskto
p  

CERTH Website 
https://vcl.iti.gr/projects/psoriatic-arthritis-inflammation-
explained-through-multi-source-data-analysis-guiding-a-novel-
personalised-digital-care-ecosystem/  

CICERO Website https://ciceroreumatologie.nl/iprolepsis  

UOXF  Website https://www.ndorms.ox.ac.uk/team/laura-coates  

AIN Website https://ainigma.tech/projects/  

DBC Website https://www.diadikasia.gr/en/health/  

AUTH Social media  Facebook 

FMH Social media https://www.instagram.com/fmh_ulisboa/p/CpvEgb9qSVC/?im
g_index=1  

SMARTSOL 
SIA LinkedIn newsletter 

https://www.linkedin.com/pulse/may-newsletter-smartsol-sia-
tfeve/ 
https://www.linkedin.com/pulse/april-newsletter-smartsol-sia-
6zrte/ 
https://www.linkedin.com/pulse/march-newsletter-smartsol-sia-
ipfef/ 
https://www.linkedin.com/pulse/february-newsletter-smartsol-
sia-dguse/ 
https://www.linkedin.com/pulse/january-newsletter-smartsol-
sia-9bcbe/ 

PLUX LinkedIn 
https://www.linkedin.com/posts/pluxbiosignals_inflammatory-
psoriasis-research-activity-7113126622647451649-
VbAb?utm_source=share&utm_medium=member_desktop 

INTRA Website 

https://www.netcompany-
intrasoft.com/news/netcompany-group-showcase-
innovative-healthcare-it-solutions-medica-2023-
dusseldorf  

 

https://www.zonmw.nl/nl/artikel/informatiepagina-subsidieronde-goed-gebruik-geneesmiddelen-onderzoek-met-bestaande-data-1-1
https://www.zonmw.nl/nl/artikel/informatiepagina-subsidieronde-goed-gebruik-geneesmiddelen-onderzoek-met-bestaande-data-1-1
https://imedphys.med.auth.gr/project/iprolepsis
https://www.linkedin.com/posts/signal-processing-and-biomedical-technology-unit-auth_psoriaticarthritis-psoriasis-digitalhealth-activity-7121047000929742849-Au31?utm_source=share&utm_medium=member_desktop
https://www.linkedin.com/posts/signal-processing-and-biomedical-technology-unit-auth_psoriaticarthritis-psoriasis-digitalhealth-activity-7121047000929742849-Au31?utm_source=share&utm_medium=member_desktop
https://www.linkedin.com/posts/signal-processing-and-biomedical-technology-unit-auth_psoriaticarthritis-psoriasis-digitalhealth-activity-7121047000929742849-Au31?utm_source=share&utm_medium=member_desktop
https://www.linkedin.com/posts/signal-processing-and-biomedical-technology-unit-auth_psoriaticarthritis-psoriasis-digitalhealth-activity-7121047000929742849-Au31?utm_source=share&utm_medium=member_desktop
https://www.linkedin.com/posts/signal-processing-and-biomedical-technology-unit-auth_psoriaticarthritis-psoriasis-digitalhealth-activity-7121047000929742849-Au31?utm_source=share&utm_medium=member_desktop
https://www.linkedin.com/posts/signal-processing-and-biomedical-technology-unit-auth_patient-representatives-cocreation-activity-7140621780234285056-hJiT?utm_source=share&utm_medium=member_desktop
https://www.linkedin.com/posts/signal-processing-and-biomedical-technology-unit-auth_patient-representatives-cocreation-activity-7140621780234285056-hJiT?utm_source=share&utm_medium=member_desktop
https://www.linkedin.com/posts/signal-processing-and-biomedical-technology-unit-auth_patient-representatives-cocreation-activity-7140621780234285056-hJiT?utm_source=share&utm_medium=member_desktop
https://www.linkedin.com/posts/signal-processing-and-biomedical-technology-unit-auth_patient-representatives-cocreation-activity-7140621780234285056-hJiT?utm_source=share&utm_medium=member_desktop
https://www.linkedin.com/posts/signal-processing-and-biomedical-technology-unit-auth_patient-representatives-cocreation-activity-7140621780234285056-hJiT?utm_source=share&utm_medium=member_desktop
https://www.linkedin.com/posts/signal-processing-and-biomedical-technology-unit-auth_patient-representatives-cocreation-activity-7140621780234285056-hJiT?utm_source=share&utm_medium=member_desktop
https://vcl.iti.gr/projects/psoriatic-arthritis-inflammation-explained-through-multi-source-data-analysis-guiding-a-novel-personalised-digital-care-ecosystem/
https://vcl.iti.gr/projects/psoriatic-arthritis-inflammation-explained-through-multi-source-data-analysis-guiding-a-novel-personalised-digital-care-ecosystem/
https://vcl.iti.gr/projects/psoriatic-arthritis-inflammation-explained-through-multi-source-data-analysis-guiding-a-novel-personalised-digital-care-ecosystem/
https://ciceroreumatologie.nl/iprolepsis
https://www.ndorms.ox.ac.uk/team/laura-coates
https://ainigma.tech/projects/
https://www.diadikasia.gr/en/health/
https://www.facebook.com/photo.php?fbid=908960524572048&set=pb.100063743255620.-2207520000&type=3
https://www.instagram.com/fmh_ulisboa/p/CpvEgb9qSVC/?img_index=1
https://www.instagram.com/fmh_ulisboa/p/CpvEgb9qSVC/?img_index=1
https://www.linkedin.com/pulse/may-newsletter-smartsol-sia-tfeve/
https://www.linkedin.com/pulse/may-newsletter-smartsol-sia-tfeve/
https://www.linkedin.com/pulse/april-newsletter-smartsol-sia-6zrte/
https://www.linkedin.com/pulse/april-newsletter-smartsol-sia-6zrte/
https://www.linkedin.com/pulse/march-newsletter-smartsol-sia-ipfef/
https://www.linkedin.com/pulse/march-newsletter-smartsol-sia-ipfef/
https://www.linkedin.com/pulse/february-newsletter-smartsol-sia-dguse/
https://www.linkedin.com/pulse/february-newsletter-smartsol-sia-dguse/
https://www.linkedin.com/pulse/january-newsletter-smartsol-sia-9bcbe/
https://www.linkedin.com/pulse/january-newsletter-smartsol-sia-9bcbe/
https://www.linkedin.com/posts/pluxbiosignals_inflammatory-psoriasis-research-activity-7113126622647451649-VbAb?utm_source=share&utm_medium=member_desktop
https://www.linkedin.com/posts/pluxbiosignals_inflammatory-psoriasis-research-activity-7113126622647451649-VbAb?utm_source=share&utm_medium=member_desktop
https://www.linkedin.com/posts/pluxbiosignals_inflammatory-psoriasis-research-activity-7113126622647451649-VbAb?utm_source=share&utm_medium=member_desktop
https://www.netcompany-intrasoft.com/news/netcompany-group-showcase-innovative-healthcare-it-solutions-medica-2023-dusseldorf
https://www.netcompany-intrasoft.com/news/netcompany-group-showcase-innovative-healthcare-it-solutions-medica-2023-dusseldorf
https://www.netcompany-intrasoft.com/news/netcompany-group-showcase-innovative-healthcare-it-solutions-medica-2023-dusseldorf
https://www.netcompany-intrasoft.com/news/netcompany-group-showcase-innovative-healthcare-it-solutions-medica-2023-dusseldorf
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2.4.4 Newsletter 
The iPROLEPSIS newsletter (Figure 21) has been issued quarterly, starting from M3. Up to 
date, four (4) have been issued. The content is presented in accessible language and 
designed for the general public and contains a summary of the latest news about the project, 
past and upcoming project events, interviews with the project partners, and other interesting 
activities and new initiatives related to the project. 

 
Figure 21 iPROLEPSIS Newsletters  

A sign-up form for the newsletter is on the project website. To date, 60 subscriptions have 
been made (Figure 22).  

 

Figure 22 Number of newsletter subscribers through the website 

The newsletter is available in PDF format, which is suitable for both online and offline 
communication and dissemination activities. It is distributed via Wix Email marketing. 
Additionally, the newsletter is promoted on the project’s social media channels and the project 
website9 ensuring broad accessibility and dissemination. The delivery statistics for the fourth 
project newsletter (Figure 23) show a high open rate of 57%, indicating strong interest in our 
updates. A click rate of 24% shows that a significant portion of our audience interacts with the 
links provided. 

 
9 iPROLEPSIS project newsletters, https://www.iprolepsis.eu/newsletter  

https://www.iprolepsis.eu/newsletter
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Figure 23 Delivery statistics of the 4th newsletter  

With the fourth newsletter edition, a LinkedIn newsletter (Figure 24) was introduced in M15 to 
increase the number of subscribers. To date, 191 subscriptions have been made on this 
platform, bringing the total number of newsletter subscribers, including website subscriptions, 
to 251.   

 
Figure 24 iPROLEPSIS LinkedIn newsletter  

Furthermore, the newsletter is also made available through the Zenodo OPENAIRE public 
repository10, ensuring access to a wider audience, including researchers, stakeholders and 
the general public, thus enhancing the dissemination and impact of the project’s results 
(Figure 25).  

 
10 Zenodo OPENAIRE public repository, https://zenodo.org/me/uploads?q=&l=list&p=1&s=10&sort=newest  

https://zenodo.org/me/uploads?q=&l=list&p=1&s=10&sort=newest
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Figure 25 iPROLEPSIS Newsletter on Zenodo 

These efforts ensure that the iPROLEPSIS project remains transparent and engaging to a 
broad audience, promoting its activities and results effectively. Going forward, we will continue 
to refine our newsletter content and distribution strategies to maximise outreach and impact, 
ensuring that all stakeholders are kept informed of our progress and achievements. 

2.4.5 Major media  
No major media (TV/radio) presence was achieved up to M18. Major media engagement is 
planned to commence from M36 once tangible results have been produced and can be 
showcased.  

2.5 Publications 
2.5.1 Scientific publications 
The project aims to publish at least twenty (20) scientific publications targeting Q1 journals to 
communicate scientific findings. The project will ensure open access, with free-of-charge 
online access for any user to all peer-reviewed scientific publications relating to its results. 
Scientific publications are planned to start from M18 once solid scientific results are available.  

To date, one conference paper titled “Federated Learning Aggregation based on Weight 
Distribution Analysis” was published in ResearchGate11 and IEEE Explore12 in October 2023.  

Additionally, several publications have been prepared for submission: 

• DSAI 202413 - Software Development and Technologies for Enhancing 
Accessibility and Fighting Info-exclusion. Title: Developing Sensorimotor Art 
Games for Psoriatic Arthritis using Agile Storyboarding and Game Co-design 
Processes; 

 
11 ResearchGate,  
https://www.researchgate.net/publication/374440973_Federated_Learning_Aggregation_based_on_Weight_Distr
ibution_Analysis  
12 IEEE Xplore, https://ieeexplore.ieee.org/document/10355708  
13 DSAI 2024 – 11th International Conference on Software Development and Technologies for Enhancing 
Accessibility and Fighting Info-exclusion 

https://www.researchgate.net/publication/374440973_Federated_Learning_Aggregation_based_on_Weight_Distribution_Analysis
https://www.researchgate.net/publication/374440973_Federated_Learning_Aggregation_based_on_Weight_Distribution_Analysis
https://ieeexplore.ieee.org/document/10355708
https://dsai.ws/2024/
https://dsai.ws/2024/
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• Annals of the Rheumatic Diseases journal. Title: Determinants of Patient’s Intention 
to Use Serious Games in Psoriatic Arthritis: A Partial Least Squares Structural 
Equation Modelling Approach; 

• Nature Reviews Rheumatology. Title: Digital Phenotyping: Opportunities and 
Challenges in Psoriatic Arthritis; 

• RMD Open. Title: Digital Biomarkers for Psoriatic Arthritis: A Qualitative Focus Group 
Study on Patient-Perceived Opportunities and Barriers; 

• Title: iPROLEPSIS: New Insights in Psoriatic Arthritis via Explainable Artificial 
Intelligence. 

These prepared manuscripts, prepared for submission, mark significant progress towards 
meeting the project's publication objectives and aim to disseminate its research findings 
widely. However, their acceptance is contingent upon peer review and editorial decisions. 

 

2.5.2 Publications in business magazines 
No publications in business magazines were considered up to M18 of the project. Publication 
in these outlets is foreseen from M18, when solid scientific results will be available. It is 
expected to publish at least four (4) publications in business magazines.  

2.6 Events  
Events are one of the most important parts of the dissemination and communication strategy. 
They allow the project to connect with stakeholders and the general public, encourage 
networking and show advances and results of the project. Events also feed the content of the 
communication channels and tools (website, social media, newsletters), generating great 
impacts on different audiences. 

The strategy of participation in events is set up at four different levels: scientific conferences, 
business/industry events, workshops/seminars/special sessions and clinical focus groups. It 
is expected project partners to participate in at least: 

• 20 (twenty) scientific conferences; 
• 3 (three) business/industry events/EXPOSs stands; 
• 8 (eight) workshops/sessions/seminars; 
• 6 (six) clinical focus groups with patients.  

Project partners involvement in the activities during the reporting period:  

• Scientific conferences: Participated in 3 conferences, including the IEEE 
International Conference on Imaging Systems and Techniques, XXV Congresso 
Português de Reumatologia, and the British Society for Rheumatology Annual 
Conference 2024. Upcoming participation is scheduled for the IFPA Conference 2024 
and Petra 2024 by the end of M18; 

• Business/Industry Events: Participated in 2 events, such as the 2024 HIMSS 
European Health Conference and Exhibition and Medica 2023. Presented a project to 
representatives from Eli Lyli company; 

• Workshops/Seminars/Special Sessions: Presented the project during the 
International Girls in ICT Day – GirlSteam 2024. Scheduled is the "AGENT" workshop 
at PETRA 2024 by the end of M18; 
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• Clinical focus groups with patients: Conducted 9 focus groups and 1 one-on-one 
interview to gather insights from patients and HCPs to guide the creation of digital 
health tools.  

Detailed descriptions of these events are presented below in subsections 2.6.1-2.6.4.  

2.6.1 Scientific conferences 
During the reporting period, the project has participated in 3 (three) scientific conferences:  

• 2023 IEEE International Conference on Imaging Systems and Techniques14; 
• XXV Congresso Português de Reumatologia15 (The 15th Portuguese 

Rheumatology Congress) and  
• British Society for Rheumatology Annual Conference 202416. 

The IEEE International Conference on Imaging Systems and Techniques took place in 
October 2023 in Copenhagen, Denmark. Project partners from AUTH and CERTH presented 
a conference paper titled “Federated Learning Aggregation based on Weight Distribution 
Analysis”.  

XXV Congresso Português de Reumatologia was held on 25-28 October 2023 in Albufeira, 
Portugal (Figure 26). This scientific conference attracted approximately 700 participants from 
academia and clinicians. Cátia Gonçalves, Reuma.pt Study Coordinator, and Ana M. 
Rodrigues, Reuma.pt National Coordinator and Assistant Professor at NOVA Medical School, 
presented the iPROLEPSIS project, its goals, and clinical studies. Portuguese Rheumatology 
centres were invited to participate in the iPROLEPSIS-PDPID study, marking a significant step 
in advancing the project research. 

 
Figure 26 XXV Congresso Português de Reumatologia 

British Society for Rheumatology Annual Conference, the UK’s leading rheumatology event, 
bringing together over 2,000 rheumatology professionals, took place on 24-26 April 2024 
(Figure 27). Dr Laura Coates from the University of Oxford discussed preventing the transition 
of psoriasis to psoriatic arthritis, including the evidence so far and studies underway with 
iPROLEPSIS and HIPPOCRATES IMI. 

 
14  IEEE International Conference, https://ieeexplore.ieee.org/document/10355708  
15 Congresso - Sociedade Portuguesa de Reumatologia (spreumatologia.pt) 
16 British Society for Rheumatology Annual Conference 
https://www.rheumatology.org.uk/eventslearning/conferences/annualconference  

https://ieeexplore.ieee.org/document/10355708
https://www.spreumatologia.pt/congresso-anual/
https://www.rheumatology.org.uk/eventslearning/conferences/annualconference
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Figure 27 British Society for Rheumatology Annual Conference 2024 

The upcoming conferences by the end of M18 include: 

• IFPA Conference 202417 and  
• Petra 2024 conference18. 

IFPA Conference, the 7th World Psoriasis & Psoriatic Arthritis Conference, will be held on 
27-29 June 2024 in Stockholm, Sweden.  As a key platform for clinical and research 
professionals, the conference fosters dialogue and collaboration on advancements in the 
prevention, diagnosis, and treatment of psoriatic diseases, including related comorbidities. 
Participants will discuss current achievements and future directions in basic, translational, and 
clinical research, focusing on patient-centric approaches and global collaboration to improve 
care worldwide. 

The PErvasive Technologies Related to Assistive Environments (PETRA) will take place 
on 26-28 June 2024 in Crete, Greece. The conference is a highly interdisciplinary conference 
that focuses on computational and engineering approaches to improve the quality of life and 
enhance human performance in a wide range of settings: in the workplace, at home, in public 
spaces, in urban environments, and others. The outcomes of this conference have a broad 
impact in application areas that include manufacturing, transportation, healthcare, energy 
systems, security and safety, robotics, biomedicine, environment and conservation, and many 
others. 

2.6.2 Business and industry events 
Business, industry and EXPO events are important for informing the industry about the 
project’s vision and exchanging ideas. During the reporting period, the project had one 
presentation to business representatives and was also showcased at two EXPOs: the 2024 
HIMSS European Health Conference and Exhibition and Medica 2023.  

In November 2023, project partner Ilja Tchetverikov from the CICERO Foundation presented 
the results and prospects of the DEPAR19 cohort and introduced iPROLEPSIS clinical studies 

 
17 IFPA Conference, https://conference.ifpa-pso.com/  
18 PETRA conference, https://www.petrae.org/index.html  
19 DEPAR, https://ciceroreumatologie.nl/depar  

https://conference.ifpa-pso.com/
https://www.petrae.org/index.html
https://ciceroreumatologie.nl/depar
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to the representatives of Eli Lilly company in the Netherlands. DEPAR, with the participation 
of over 900 patients, supports rheumatologists in gaining insight into the treatment and course 
of psoriatic arthritis. The presentation highlighted iPROLEPSIS as a logical next step in the 
further development of DEPAR, emphasising the project’s vision and its aim to explain 
psoriatic arthritis inflammation through multi-source data analysis, guiding to a novel 
personalised digital care ecosystem (Figure 28). 

 
Figure 28 iPROLEPSIS presentation to Elli Lilly company  

Project partners from PLUX Biosignals participated in the 2024 HIMSS European Health 
Conference and Exhibition20, where they showcased the innovative work of the iPROLEPSIS 
project (Figure 29). 

The 2024 HIMSS European Health Conference and Exhibition was a major event for the 
European digital health community, bringing together approximately 2,500 healthcare 
executives, practitioners and professionals from 84 different countries to Rome. Held from 
May 29 to 31, the conference showcased the latest advancements in healthcare technology 
and provided a platform for critical discussions on the future of digital health in Europe and 
worldwide. HIMSS24 Europe addressed the region’s strategic initiatives in digital health, 
including the AI Act and the European Health Data Space, which aim to position Europe as a 
leader in digital health. 

 
20 HIMSS Europe, https://www.himss.org/event-himss-europe  

https://www.himss.org/event-himss-europe
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Figure 29 2024 HIMSS European Health Conference and Exhibition 

Project partners Amalia Ntemou (INTRA) and Georgios Apostolidis (AUTH) presented the 
iPROLEPSIS project at the MEDICA21 2023, the leading International Trade Fair in Germany 
and the world’s largest event for the medical sector. In 2023, it brought together more than 
81,000 attendees and 4,500 exhibitors from across the globe. Furthermore, each year, leading 
individuals from business, research, and politics grace this top-class event with their presence. 
MEDICA 2023 took place from 13 to 16 November 2023 in Düsseldorf, Germany. 

 
21 MEDICA Traidfair, https://www.medica-tradefair.com/  

https://www.medica-tradefair.com/
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Figure 30 Medica 2023  

2.6.3 Workshops, seminars and special sessions 
To date, the project has been presented at International Girls in Information and 
Communication Technology Day – GirlSteam 202422 (Figure 31).  

This event, organised on 24 April 2024, is part of the larger initiative, International Girls in ICT 
Day (Girls in ICT 2024), promoted by the United Nations agency ITU (International 
Telecommunication Union). During the event, Bárbara Ramalho (PhD student from FMH-
ULisboa) presented the iPROLEPSIS project and the iPROLEPSIS Games. 

 
Figure 31 International Girls in Information and Communication Technology Day – GirlSteam 2024 

Furthermore, the workshop "AGENT - MultimodAl siGnal sensing/analysis, innovative 
interactive Environments, and persoNalized behavioral modeling for improving qualiTy-of-life" 

 
22 International Girls in Information and Communication Technology Day – GirlSteam 2024 – Técnico Lisboa 
(ulisboa.pt)  

https://tecnico.ulisboa.pt/en/events/international-girls-in-information-and-communication-technology-day-girlsteam-2024/
https://tecnico.ulisboa.pt/en/events/international-girls-in-information-and-communication-technology-day-girlsteam-2024/
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has been accepted in PETRA 202423 and will take place by the end of M18. The workshop will 
be organised by the CERTH, AUTH and FMH-ULisboa in cooperation with the iPROLEPSIS 
and AI-PROGNOSIS projects. 

2.6.4 Clinical focus groups with patients  
Clinical focus groups play an important role in the iPROLEPSIS project's development of 
Digital Health Tools (DHTs) aimed at the early detection and management of psoriatic arthritis 
(PsA) in psoriasis (PsO) patients. These groups gather valuable insights from patients and 
healthcare professionals (HCPs) to guide the creation of tools such as the miPROLEPSIS 
patient app, healthcare practitioner dashboard, biAURA biaural sounds app, Personalised 
recommendation system, and the Personalised Gaming Suite (PGS). 

In total, 6 (six) focus groups with patients have been planned to start from M14, when the 
study applications will be available to increase the engagement of the study’s participants.  

The current status of user research and co-creation involved a dedicated focus on advancing 
the development of the PDPID app. Two methods, focus groups and a survey, were applied 
to elicit PsA patients’ views on their disease and digital biomarkers. All were performed in the 
four participating countries: The Netherlands (NL), the United Kingdom (UK), Greece (GR), 
and Portugal (PT). The focus group and survey findings were used to create a Patient 
Experience Map and five different Personas. 

In the PsA focus groups, participants discussed disease activity and symptom fluctuations. 
They mentioned experiencing a range of symptoms with varying severity and never being 
completely symptom-free. 

In total, 9 focus groups and 1 one-on-one interview involving 39 participants were conducted 
in 4 different countries. The demographics are described in Table 4. 

Table 4 Demographics Focus Groups  
  UK  NL  PT  GR  Overall  

Focus groups (N)  2  4  
2  

1 Interview 1-
1   

2  
10  

1 interview 1-
1  

Participants (N)  5  22  5  7  39  
 

A survey was conducted to identify user requirements for the DHTs of iPROLEPSIS among a 
broader sample of PsA patients in the participating countries. A total of 299 participants 
provided responses, with a median age of 56 years (IQR 49-63 years), a balanced gender 
distribution and a range of educational levels, with a tendency towards medium to higher levels 
of education. 

The initial focus groups and survey have provided valuable insights guiding the early 
development of DHTs. The planned focus groups from M14 onwards will continue to ensure 
user engagement and iterative improvement of the tools, enhancing project visibility and 
supporting the dissemination of project advancements. 

2.7 Communication material 
At the beginning of the project, in M1-M3, a communication kit was developed, which includes 
a project poster, flyer, and roll-up poster. These materials reflect the project’s brand and 

 
23 PETRA 2024, http://www.petrae.org/workshops/AGENT.html  

http://www.petrae.org/workshops/AGENT.html
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present a summary of key information about the project. In Figure 32 the iPROLEPSIS flyer 
and poster are presented, respectively.  
 

 
Figure 32 iPROLEPSIS poster and flyer 

The materials are accessible for dissemination on the project website under the section 
Knowledge Base “Promo materials”24.  

The project flyer/poster is intended to be used in various contexts to promote and raise 
awareness about the iPROLEPSIS project, including conferences, workshops, various events 
and presentations. A roll-up banner is intended to be used as a promotional and informative 
tool at events, conferences, exhibitions, workshops, and other public events. 

To date, the roll-up banner and flyer have been used in the plenary meeting, International Girls 
in Information and Communication Technology Day – GirlSteam 2024, and Medica 2023 
(Figure 33). Furthermore, because of events, more than 80 leaflets have been handed out by 
iPROLEPSIS partners. 

 
24 Communication material, https://www.iprolepsis.eu/promo-materials 
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Figure 33 iPROLEPSIS flyer and roll-up displayed at events  

2.8 PsA educational material   
In close collaboration with project partners and patient organisations, it was determined that 
the educational resources developed within the iPROLEPSIS project should aim to empower 
people with PsA, provide information to support better health outcomes and quality of life and 
increase engagement with the project.   

To fulfil these aims, a handbook for people living with PsA and a set of 18 infographics were 
developed. A draft version of the handbook was finalised in M7 and was subsequently 
reviewed by project partners and patient-research partners. A section on nutrition and physical 
exercise was authored by FMH-ULisboa. All clinical partners contributed with relevant 
information about their national legislation on reasonable workplace accommodations for 
workers with disabilities and local mental health resources available.   

The handbook and infographics target non-specialist audiences, such as patients, their 
families and caregivers; and provide important information on PsA causes, symptoms, 
diagnosis and drug treatments. They also explore non-pharmacological interventions, such as 
diet, physical and occupational therapy, that can help reduce inflammation and positively 
impact quality of life. Lastly, the impact of PsA on the multiple domains of a person’s life (e.g., 
sleep and fatigue, emotional wellbeing, relationships and sex, fertility, pregnancy and 
breastfeeding) is discussed, and information is provided on how to tackle or minimise some of 
the challenges that PsA may pose.  

A graphic designer was hired to create visual representations of key information from the 
handbook and to craft a visually appealing handbook. A finalised version of the infographics 
is attached to this document (Annex 1   Infographics), as well as a preliminary version of the 
handbook (Annex 2   PsA handbook).   
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The handbook and infographics will be available in the four project languages: English, Dutch, 
Greek and Portuguese. Translation of the educational materials from English to the other 
project languages were finalised in M16. Finalised versions of the infographics and handbook 
in the four project languages should be available in the coming months (M19-M21).    

Educational content is planned to be disseminated through various channels, including printed 
materials, dedicated newsletters, disease-specific webinars, and personalised interfaces 
within the digital health ecosystem's mobile applications. Additionally, the project website and 
social media accounts serve as platforms for distribution and engagement. 

2.9 Clustering and networking activities  
Clustering and networking activities (which is the subject of T6.2) involve establishing 
networks and connections with stakeholders associated with the project, other similar projects, 
and initiatives. The goal is to raise awareness, exchange knowledge, and communicate the 
project vision and outcomes. A preliminary list of R&I projects, initiatives for clustering and 
networking is already included in D6.2, “Dissemination, exploitation and communication plan” 
(submitted in M5).  

Throughout the M1-M18 period, iPROLEPSIS conducted clustering and networking activities, 
which encompassed: a) establishment of a partnership with the Digital Health Uptake project, 
b) collaboration with sister projects, and c) application for Horizon Result Booster services. 
The said activities are described in detail in the following sections 2.9.1-2.9.3. 

2.9.1 Establishment of a partnership with the Digital Health Uptake project 
The Digital Health Uptake (DHU) project25, funded through the Digital Europe Programme, is 
dedicated to aligning policies, strategies, instruments, and activities to promote the adoption 
of digital health solutions and services across Europe. DHU's efforts are categorised into three 
key aspects: RADAR, KNOWLEDGE COMMUNITY, and ACCELERATOR. 

In the context of building a digital health ecosystem, which is a shared goal of both 
iPROLEPSIS and DHU, the projects commenced their interaction as of M8. Collaboration 
possibilities and synergies between the DHU project and iPROLEPSIS were discussed and 
agreed upon by the project coordinator of the iPROLEPSIS project (Prof. Leontios 
Hadjileontiadis), and the representative of empirica, the coordinating organisation of the DHU 
project (Ms. Anett Ruszanov). Mutual promotion of relevant news and events through 
websites, newsletters, and social media, as well as potential co-organisation of events, were 
among the identified areas of collaboration. 

The iPROLEPSIS project was announced on the DHU website26 (Figure 34). News about the 
iPROLEPSIS-PDPID study was featured in the DHU newsletter's December 2023 edition 
(Figure 35).  

 

 
25 https://digitalhealthuptake.eu/  
26 Digital Health Uptake project website, https://digitalhealthuptake.eu/synergies/iprolepsis/  

https://digitalhealthuptake.eu/
https://digitalhealthuptake.eu/synergies/iprolepsis/
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Figure 34 iPROLEPSIS on the DHU website 

 

  

Figure 35 iPROLEPSIS in the DHU newsletter 

Similarly, the DHU project was announced on the iPROLEPSIS website (Figure 36).  
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Figure 36 DHU on the iPROLEPSIS website 

In addition to the website, social media posts were created on different iPROLEPSIS social 
media platforms (LinkedIn, X and Facebook) to promote this collaboration with DHU (Figure 
37).   

  

 

Figure 37 DHU on iPROLEPSIS social media  
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Information about the DHU project was also included in the iPROLEPSIS newsletter's 
November 2023 issue27 (Figure 38). 

 

Figure 38 DHU in the iPROLEPSIS newsletter  

2.9.2 Collaboration with sister projects  
In M13, the establishment of an ecosystem of initiatives began, consisting of projects funded 
under the call HORIZON-HLTH-2022-STAYHLTH-02-01. These projects are the following: 
iPROLEPSIS, CARE-IN-HEALTH, GlycanTrigger, IMMEDIATE, miGut-Health, INITIALISE, 
ENDOTARGET, PROTO, halt-RONIN, PRAESIIDIUM, PREVALUNG EU, INTERCEPT-T2D, 
and AIDA. 

iPROLEPSIS led the initiative to contact the sister project and exchange communication 
materials with the aim of uploading to each project’s website, thus raising awareness of the 
cluster vision. Subsequently, a “Networking”28 subsection was created on the iPROLEPSIS 
website (Figure 39), featuring information about sister projects.   

 
27 The iPROLEPSIS newsletter issue No 3, November 2023, 
https://www.iprolepsis.eu/_files/ugd/981fae_07af6f85a4e940cea725c49061f324c0.pdf  
28 Networking subsection, iPROLEPSIS website, https://www.iprolepsis.eu/networking  

https://www.iprolepsis.eu/_files/ugd/981fae_07af6f85a4e940cea725c49061f324c0.pdf
https://www.iprolepsis.eu/networking
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Figure 39 The iPROLEPSIS Networking subsection  

In M17 (9 May 2024), in celebration of Europe Day, a joint social media campaign was 
organised with all sister projects (Figure 40). The campaign aimed to highlight our connection 
and internationality, as well as our collective contribution to the common goals of 
understanding risk factors, providing personalised prevention measures, and reducing the 
burden of chronic diseases.  

 

Figure 40 Joint social media campaign with sister projects for Europe Day   
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In M16, the iPROLEPSIS project shared some interesting ideas with the cluster about 
networking drivers among sister projects that the cluster can draw inspiration from. These 
drivers were: identifying common problems, sharing solutions, undertaking common 
dissemination activities, increasing the impact via collaboration, and providing collective 
feedback to EC, which will potentially be considered in the future. 

2.9.3 Horizon Result Booster services   
In M16, iPROLEPSIS applied for the Horizon Results Booster (HRB)29 services Module A and 
Module C. HRB is an initiative of the European Commission which aims to maximise the 
impact of publicly funded research within the EU. With our application for Module A, we aim 
to identify and create a portfolio of R&I project results, while for Module C, we aim to get 
assistance in improving the project’s exploitation strategy. 

By leveraging HRB Services, iPROLEPSIS aims to create an R&I portfolio which enables us 
to showcase the tangible outcomes and advancements achieved through iPROLEPSIS, 
thereby increasing our project's visibility and impact. In addition, by utilising HRB services, we 
aim to identify and connect with similar ongoing projects funded by EU, national, and regional 
initiatives. This collaborative effort will facilitate knowledge exchange, foster synergies, and 
potentially lead to partnerships amplifying the impact of collective efforts in advancing 
healthcare. 

As of the deliverable preparation, the application has been successfully approved. As a next 
step, we are working on creating a cluster of projects to start joint dissemination activities.  

3 Communication and dissemination KPIs 
Monitoring the impact of the different dissemination and communication activities involves a 
systematic collection of data and reporting of information from all partners. This information is 
needed to assess the success of the dissemination and communication strategy outlined in 
deliverable D6.2.  

As set in D6.2, the communication and dissemination objectives are to be achieved through 
the activities of all partners: individually, through each partner’s entity activities, and 
collectively, through the partner’s contribution to the global strategy. The goal is to reach the 
project's stakeholders and build the iPROLEPSIS community. 

Key Performance Indicators (KPIs) have been defined in the DoA to measure the impact of 
each dissemination and communication activity. Section 2 of this deliverable provides an 
overview and presentation of all performed activities in the period M1 – M18. The current 
section provides the cumulative results of these activities, which are summarised in Table 5. 

Table 5 Target and reached KPIs for M1-M18   

Dissemination 
and 

communication 
actions  

What   When Target KPIs  Reached KPIs 
M1-M18 

Publications 

Peer-reviewed 
journals 

From M18, 
when solid 
scientific 
results are 
available 

20 publications 1 

Business 
Magazines 4 publications 0 

 
29 Horizon Result Booster, https://www.horizonresultsbooster.eu/  

https://www.horizonresultsbooster.eu/
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Dissemination 
and 

communication 
actions  

What   When Target KPIs  Reached KPIs 
M1-M18 

Event participation  

Scientific 
conference 
presentations/ 
posters 

From M12, 
when initial 
scientific 
results are 
available 

20 presentations/posters 5 

Business/Industry 
events and 
EXPOs 
stands/booths 

3 events 3 

Workshops/ 
Special sessions/ 
Seminars 

From M18, 
when solid 
scientific 
results are 
available 

8 events 
50 expected attendees  

2 

Clinical focus 
groups with 
patients 

From M14, 
when the 
study 
applications 
are available 

6 focus groups  

9 focus groups, 
1 one-on-one 
interview 
 

Media presence  

Newsletters 
From M3 
every three 
months 

1000 subscribers 4 newsletters; 
251 subscribers  

Website/blog 
posts From M1 

2 posts/month 
1000 visitors/month 

Av. 2 posts per 
month; 
Av. 182 
visitors/month 
 

Social media 
posts From M1 

2 posts/month 
2000 followers 

Av. 2 
post/month 
649 followers  
 

Major media 
(TV/radio) 
presence 

From M36, 
when 
tangible 
results are 
produced 

5 presences in national 
media  

0 

2 presences in EU-level 
media 0 

Networking and 
clustering events 
 

  ≥4 networking/joint 
initiatives 

1 joint social 
media 
campaign with 
sister projects 

 

The data indicate a mixed level of achievement regarding the dissemination and 
communication KPIs. There is steady progress in social media presence and newsletter 
subscriptions, although final targets have not yet been met. The phased nature of the project's 
activities accounts for the current progress levels. Moving forward, efforts will be intensified in 
generating and submitting publications as solid scientific results become available. Significant 
progress has been made in clinical focus groups, providing valuable insights for the 
development of digital health tools. As study applications are finalised, future efforts will 
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prioritise expanding these sessions to further engage participants. Notable achievements 
include participation in business/industry events and growing social media engagement, laying 
a strong foundation for future dissemination efforts. Continued efforts are needed to align 
future activities with the project's objectives to enhance the visibility and impact of 
iPROLEPSIS. 

For future reporting, deliverable D6.5, “Midterm report on project visibility and educational 
material”, is scheduled for M32, and deliverable D6.6, “Final report on project visibility and 
educational material”, is planned for M48.  

4 Conclusions 
The first report on project visibility and educational material, D6.3, accounts for the tasks 
carried out, communication and dissemination activities undertaken, as well as the progress 
achieved in developing educational content. It also highlights the progress made by the 
iPROLEPSIS consortium up to M18. Key achievements include: 

• Project identity: A cohesive project identity, including logos, banners, and other 
branding materials, has ensured a unified and recognisable presence across all 
dissemination and communication channels.  

• Effective Dissemination and Communication: The project has successfully 
promoted updates and achievements and engaged with a wide range of stakeholders 
by using media platforms and dissemination channels, such as social media, 
newsletters, the project website, interviews, and conferences.   

• Stakeholder Engagement: Targeted communication activities have ensured project 
outputs visible to various stakeholders, including researchers, HCPs, industry 
representatives, people with PsA and the general public. 

• Development of educational materials: PsA handbook and infographics aim to raise 
awareness and provide valuable support for patients diagnosed with PsA and people 
at increased risk. These materials are designed for non-specialist audiences and are 
available in English, Dutch, Greek, and Portuguese. 

• Networking and clustering: Various networking activities have been initiated to foster 
collaboration, aiming to raise awareness, exchange knowledge and communicate the 
project’s vision and outcomes to key stakeholder groups. A partnership with the DHU 
project and collaboration with other projects funded under the HORIZON-HLTH-2022-
STAYHLTH-02-01 call has been established. Horizon Results Booster services are 
planned to be utilised to create a cluster of projects for joint dissemination activities.  

• Performance evaluation: utilising KPIs has allowed the project to measure the impact 
of its dissemination and communication activities effectively. While there is steady 
progress in areas such as social media presence, newsletter subscriptions and focus 
groups, certain targets, such as event participation and publications, have not yet 
reached their goals. The phased nature of the project's activities contributes to the 
current progress levels. Going forward, efforts will be intensified to align activities with 
project objectives, particularly focusing on generating and submitting publications as 
solid scientific results become available. 

The project has successfully increased its visibility and engaged a broad range of 
stakeholders. Moving forward, the project will aim to enhance its dissemination and 
communication activities and expand its stakeholder network. Continued collaboration and 
strategic planning will be key to maintaining the project's visibility and maximising its impact. 
Future reports, including deliverables D6.5 and D6.6, will provide further insights into the 
project's progress and impact.  
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Annexes 
Annex 1   Infographics 
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Annex 2   PsA handbook 
PsA handbook is available in project’s SharePoint30 and also presented below.  

 

 

 
30 https://t.ly/ewqbl  

https://t.ly/ewqbl
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